BlueHornet and Salesforce.com Integration

Seamlessly improve the coordination and productivity of your sales and marketing teams

Problem: Sales and Marketing Disconnect

In thepry, sales.and marketing .efforts are coordinated activities. But in Features Include:

practice, there is an inherent disconnect between these two teams due

to their choice of automation platforms. The sales team typically uses * Fast and simple integration between
Salesforce.com because it's the leading platform for automating the lead Salesforce.com and BlueHornet; including
generation process. Marketers, on the other hand, typically rely on an out of the box mapping between the systems’
email marketing platform, as it remains one of the most cost effective standard fields.

tools available to drive demand for both B2B and B2C channels. For sales * Automatic synchronization of standard/

and marketing to work effectively together, there needs to be a seamless custom fields between systems.

connection between the two platforms. . .
* No loss of subscriber profile data when

. . “leads” are converted to “contacts” within
Solution: Integrate Salesforce.com with your Salesforce.com.
BlueHornet account to streamline communication .
The integration between BlueHornet and Salesforce.com provides improved
coordination between sales and marketing activities. Once integrated,
Salesforce.com users will be able to view which email campaigns are sent
to their prospects and customers and evaluate their lead and contacts’ * Ability to support lead nurture campaigns
engagement levels with various email messages. In addition, marketing will based on Salesforce.com data.
be able to leverage the Salesforce.com campaign records and lead/contact
attributes to improve message segmenting within the BlueHornet platform.

Ability to quickly configure and send
messages to Salesforce.com campaigns
directly from the BlueHornet platform.
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